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Overview of Experiment
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● ACRONYM ran a successful GOTV experiment, mobilizing voters through 
Facebook, in 2017 and want to build on those results.

● ACRONYM is interested in learning more about the effectiveness of digital 
advertising tactics, especially using Facebook advertising, to increase 
candidate awareness.

● This test examines the effectiveness of Facebook advertisements in 
boosting awareness of Andrew Gillum in the Florida Democratic 
Gubernatorial Primary.

● The ads boosted existing “good news”--often stories from local media 
outlets. No new ad creative was developed other than pulling quotes from 
the news articles.



Research Question
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● What is the effect of boosting positive news stories via Facebook 
on voters’ knowledge of Andrew Gillum?
○ Do ads increase name recognition?
○ Do ads increase positive information flow?
○ Perhaps the ads even increase favorability?

● What are the effects of the Facebook ads on self-ID’d Democrats 
(most of whom can vote in the upcoming primary)?



Experiment Design: Registered Voters Sample
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Randomization Universe of Civiqs Panelists Completed Pre-Treatment Survey
4,450 pre-treatment surveys completed 7/29/18 to 8/2/18

Control
2,225 individuals were not attempted to be 

reached by Facebook news stories

News Stories via Facebook
2,225 individuals were attempted to be 

reached with local stories over Facebook
8/4/18 to 8/17/18

Post-Treatment Measurement
3,375 post-treatment surveys completed 8/15/18 to 8/17/18

(76% re-response rate: great job, Civiqs!)

Analysis & Results
Compared differences in weighted survey responses across treatment conditions, weighted 

approximately to the 2016 Florida general election



Respondents were weighted to represent a 
high-turnout electorate
We removed anyone who did not use social media
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Demographic % of respondents

% Democrats 31%

% Republicans 34%

Mean Age 58

% Female 53%

% People of color 33%

% Completed college or higher 50%

% heavy social media use (2+ hours a day) 31%

Survey respondents were weighted approximately back to 2016 Florida general election. In 
particular women, less educated, and people of color needed to be significantly upweighted.



Facebook news 
stories program 
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Facebook 
advertisements 
delivered news stories 
about Andrew Gillum, 
including highlighting 
an endorsement by 
Indivisible. News story 
focused on 
progressives’ support 
for Gillum.

Indivisible Endorses Gillum



Facebook 
advertisement 
promoting interview 
with Gillum on 
campaign trail

Gillum Interview on Campaign



Facebook 
advertisement 
highlighting Bernie 
Sanders’ 
endorsement of 
Andrew Gillum 

Sanders Endorses Gillum



Facebook 
Advertising by the 
Numbers

Implemented by 
GMMB

● Reach: 1,137 individuals
● Frequency: 20.3x
● Total ad impressions: 23,044
● Click through rate: 1%
● Total spend on ads: $1,791



Results
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More than half of Florida voters who didn’t receive our ads 
didn’t know/couldn’t rate Gillum (Aug 15-17)

More than a third of Democrats as well
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Gillum Name 
Recognition

Control 
Group: 

ALL

Control 
Group: 
DEMS

Never heard of him 37% 16%

Not sure 17% 18%

Total Recognized 47% 66%

Total Not Recognized 53% 34%

What is your opinion of Andrew Gillum? (follow-up survey)



Facebook news stories 
increased name 
recognition by 3 
percentage points.

Gillum Name Recognition

p < 0.1

What is your opinion of Andrew Gillum? (% of voters who can rate)



Facebook news stories 
increased the amount 
of information 
individuals recalled, 
particularly positive 
information.

Positive information 
flow increased by 8pp.

Gillum Information

In the last few days, have you heard or read things that are positive or negative 
about Andrew Gillum?

p < 0.01

p < 0.01

p < 0.01



Individuals who were 
attempted to be 
reached with the 
Facebook news stories 
remembered seeing 
ads about Gillum.

Gillum Recall

Over the last two weeks, do you recall seeing ads online about Andrew Gillum?

p < 0.05



The most common 
positive responses by 
Democrats focused 
around being a 
‘progressive’.

Positive Open-Ended Responses

What’s an example of something positive you heard or read about Andrew 
Gillum recently?



Individual’s 
open-ended 
responses echoed the 
Facebook news 
stories.

Open-Ended Responses

What’s an example of something positive you heard or read about Andrew 
Gillum recently?

● “I saw an ad that paints him as a 
progressive working to save what's left 
of Florida's environment.”

● “He is a solid progressive”
● “He cares about the poor, is for 

healthcare for all, better schools, very 
progressive”

● “Supported by Bernie” 
● “Endorsements tampa newspaper” 
● “Wasn't aware of the fact that he's the 

Mayor of Tallahassee until recently.  
Definitely gives him more credibility.” 

● “Mayor of Tallahassee” 



Negative open-ended 
responses by 
Republicans focused 
on ‘Democrat’ label.

Democrats in the 
treatment group 
mentioned the FBI 
investigation much 
less.

Negative Open-Ended Responses

What’s an example of something negative you heard or read about Andrew 
Gillum recently?



Subgroup Results
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Subgroup Analysis 
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● We compared the effectiveness of the Facebook news stories across 
characteristics of individual voters

● There were no meaningful differences by:
○ Age
○ Gender
○ Race
○ Education

● We did see important differences by social media use and party 
identification



Heavy social media 
users were most likely 
to have seen the ads, 
and among them the 
news stories had the 
largest effects on name 
recognition. 

Name Recognition by Social Media Use

What is your opinion of Andrew Gillum? (% of voters who can rate)



Among those who did 
not know who Gillum 
was pre-treatment, the 
news stories increased 
name recognition by 4 
pp.

Gillum Name Recognition by Pre-Survey Name 
Recognition

What is your opinion of Andrew Gillum? (% of voters who can rate)



Many more Democrats 
in the treatment groups 
reported seeing many 
positive stories about 
Gillum.

Excellent news given 
the primary election 
taking place.

Gillum Information by Party Identification

In the last few days, have you heard or read things that are positive or negative 
about Andrew Gillum?



Republicans in the 
treatment group, on 
the other hand, recall 
more negative 
information from the 
exact same stories!

Possibly they were 
reacting to Indivisible 
and Sanders.

Gillum Information by Party Identification

In the last few days, have you heard or read things that are positive or negative 
about Andrew Gillum?



The more time spent on 
social media, the more 
likely a treatment group 
voter recalled seeing 
positive or negative 
information.

Gillum Information by Social Media Use

In the last few days, have you heard or read things that are positive or negative 
about Andrew Gillum?



Among Democrats, the 
Facebook news stories 
increased Gillum’s 
favorability, with no 
negative effects among 
independents or 
Republicans.

Gillum Favorability by Party Identification

What is your opinion of Andrew Gillum? (% very fav + % somewhat fav)



Conclusions
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Summary of Results

28

● Facebook news stories increased name recognition by 3pp
○ For heavy social media users by 7pp
○ Name recognition increased by 3pp regardless of party ID

● Ads increased percent reporting hearing something positive by 8pp
○ Increase was 15pp for self-ID’s Democrats
○ Increase was 10pp for heavy social media users

● Evidence from the open-ended responses that individuals echoed and 
remembered information from the news stories
○ Particularly that Gillum is progressive
○ However, those pieces of information may been viewed negatively by 

Republicans



Discussion
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● These results are in line with previous experiments that digital advertising 
programs yield the largest effects among those who spend the most time 
online

● One of the first tests to demonstrate such clear effect of Facebook-only 
messaging with surveys among the broader electorate (e.g., excluding 
internal-to-Facebook surveys)

● Promoting news story via Facebook is a promising strategy that should be 
explored more

● Props to whole team for quick turnaround test, and especially Civiqs for 
producing more than twice the expected post-treatment surveys



Thank You 
ACRONYM, GMMB, 
and Civiqs! 
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Appendix
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Treatment Effects
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Treatment Group Predicted Level Difference From 
Control

Standard Error of 
Difference

Control 0.47 - -

Facebook news stories 0.50 0.03 0.02

A logit regression of treatment assignment on Gillum name recognition controlling for 
gender, race, party identification, social media consumption, age, income, education, and 
T0 name recognition.

Gillum Name Recognition



The program did not 
change the favorability or 
name recognition of 
Gillum’s opponent.

Graham Favorability

What is your opinion of Gwen Graham?



Individual 
characteristics 
were balanced 
across 
treatment 
assignment 


